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MESSAGE FROM  
OUR CHAIRMAN
According to government-funded growth network, Tech Nation, 50% of workers  
in the labour market are women and in the technology sector it is just 26%.  
As a business operating in this sector, I am delighted to say that MHR significantly 
challenges this trend with over 40% of our workforce identifying as female.  

Having an equal and diverse workforce is one of the keys to our long-term success. 
Our mantra has always been, and continues to be, to hire the best and brightest 
people, regardless of their characteristics.  

We value our employees equally and offer a supportive culture where everyone  
can thrive. 

Like many other technology companies, there are fewer females in more senior  
roles, however three out of our Executive Board are female. We are also developing 
future female leaders through schemes such as our Graduate Management 
Programme and management training. 

As a family-owned, private company, we are fully invested in developing a workforce 
that reflects our values and supports our mission to improve the world of work, 
technology and people. 

Jessica Mills, Chairman,  
MHR International 
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CEO STATEMENT
Like most other technology companies, there is a significant lack of females 
currently in higher-paying roles, such as in software engineering. This is something 
we are looking to address by working with local universities and schools to 
encourage more girls to take STEM subjects and consider a career in technology. 
What is encouraging to see is that more females than ever are applying to our 
development programmes such as our apprenticeship schemes and graduate 
management programme, and we are pleased to say that 60% of our current intake 
of graduates are female, helping to build the future leaders of our company and a 
more diverse workforce.

We are committed to hiring the best people with the right skills needed to help 
us on our ambitious growth journey. We choose the brightest and most talented 
people across all departments from sales and marketing through to engineering 
and managed services. This ensures we can continue to produce and deliver the 
highest quality HR, payroll and finance products to UK and Ireland customers now 
and in the future.

I can confirm the data in this report is accurate.

Anton Roe, CEO, 
MHR International 
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INTRODUCTION  

Since 2017 organisations with over 250 employees have been required to annually 
publish their Gender Pay Gap (GPG) and Gender Bonus Pay Gap (GBPG). 

The GPG is a high-level snapshot of pay within an organisation and shows the 
difference in the average pay between men and women in a workforce. The GBPG  
is the difference in bonus pay for men and women in a workforce. 

What is the gender pay gap?  
The gender pay gap is the difference between the average (mean and median) 
earnings of men and women in the workplace. The figure is expressed as a 
percentage of men’s earnings. 

It’s important to note that the gender pay gap is not the same as unequal pay. 
Unequal pay is where men and women are paid differently for comparable work. 
Equal pay has existed for over 50 years since the Equal Pay Act of 1970 was passed. 

 

About MHR 
Founded in 1984, we are a family-owned private business. Our vision is to help 
customers enable their potential through the delivery of market leading ERP software, 
services and expert knowledge.  

We create, develop, deliver and support technology and services across the HR, 
payroll and finance space. Our financial independence has, and continues to provide 
autonomy and financial freedom to make our own decisions.  
 
MHR in numbers 

• Pay 10% of the UK workforce 

• Support over 1,300 UK organisations with their HR, payroll and finance services  

• 98% customer loyalty 

• Make £9 billion of payments annually on behalf of customers 

• Invest circa 7,400 hours every year developing customer ideas in our  
core platforms 

• Reinvest 22% of our annual revenues into our own products and services 

• 50% of employees have been with us over 5 years
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MHR INTERNATIONAL  
GENDER PAY GAP  
REPORT 2023 SUMMARY
How the figures are calculated 
Median vs mean  
The median pay gap is calculated by finding the exact middle point between the 
lowest and highest paid man in an organisation and the lowest and highest paid 
woman.  A comparison of these two figures is then made. 

The mean pay gap is calculated by adding up the hourly pay of all the women in an 
organisation and dividing by the number of women. The same calculation is carried 
out for men and the two figures compared. 

Quartiles  
Using hourly pay, quartiles divide the list of earners (from lowest to highest) into  
four equal groups. This gives a picture of where male and female employees are in  
the pay hierarchy.
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MHR GENDER PAY GAP  
IN NUMBERS
The following pages demonstrate the number of employees at MHR, the split be-
tween genders and gender pay gap details. 

Our People  

In 2022 MHR employed 703 full time equivalent employees, of these 282 were  
female and 421 male.

Over the last year we have hired 243 people, of which 44.9% were female.

Male  

 
Female 

Male   

Female 

Blank*  

54.3%

44.9%

1%

59.9%40.1%

* Preferred not to answer
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The following chart shows the representation of females in the workforce as a  
percentage in each quartile of the pay hierarchy.

Females in our upper quartile account for 28.49%. 

 
Within our Graduate Management Programme, 60% of the 2022 intake were female.
All graduates who apply for the Graduate Management Programme are hired for 
their potential regardless of their gender or other factors. However, more recently  
we are seeing many strong female candidates apply, which is encouraging for  
the future.

Upper

Upper Middle

Lower Middle

Lower 48.3%

55.2%

64.3%

71.5% 28.5%

35.7%

44.7%

51.7%

40%
60%

Male  

 
Female 

71.5%

28.5%

Male  

 
Female 

Male  

 
Female 
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Hourly Pay 
20.2% Mean – The mean pay variance shown is the difference between the average 
hourly pay of men and women. 

21.2% Median – The median pay variance shown is the difference between the mid-
point in the ranges of hourly pay of men and women.

Mean Hourly Rate    Median Hourly Rate

£25.1

£31.5 £27.6

£21.8

Male  

 
Female 

Bonus Pay 
33.1% Mean – The mean bonus pay variance shown is the difference between the av-
erage bonus pay of men and women. 

18.8% Median – The median bonus pay variance shown is the difference between the 
midpoint in the ranges of bonus pay of men and women.

Receiving Bonus - Male   Receiving Bonus - Female

Mean Bonus Pay     Median Bonus Pay

32.4% 28.4%

£31k

£21k

£5.6k

£4.5k

Male  

 
Female 
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BUILDING A  
SUSTAINABLE FUTURE
 
As a family-owned privately run business, we are committed to our long-term  
future, not just for our family, but our employees, customers, partners, local and 
global communities. 

Our commitment to sustainability touches every part of our company, with a focus 
on People, Planet and Profit. Our initiatives are underpinned by our six priorities: 
Community, Climate, Resources, Trust, Generations and Equality. 

Sustainability priorities 

People 
Creating an environment where everyone feels  
supported and empowered, and have the opportunity  
to progress both personally and professionally. 

Planet
We are committed to reducing our carbon emissions,  
and continuously improving how we operate to support 
the circular economy. 

Profit
To remain operational we must remain profitable.  
Profit provides the much-needed foundation to help  
us make a real difference to our People and our Planet. 

Community Creating a positive and long-lasting impact in our local 
community is extremely important to us. 

Climate We understand the impact our business operations have, and 
will continue learning how to achieve a carbon neutral status. 

Generations We invest in both personal and professional development 
of our people to future proof our organisation for tomorrow.   

Resources We are committed to using both sustainable and  
renewable resources to reduce our impact on the planet.

Trust The strength of our organisation is built on the  
foundations of confident and trusted relationships. 

Equality We strive for equality and diversity across our workforce,  
ensuring all employees feel safe and included when at work. 
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Building a workplace for everyone 
We know that without our people, we wouldn’t be able to provide products and  
services that meet the needs of the diverse range of customers we work with.  
The following initiatives are all aimed at building a diverse and equitable  
workforce at MHR. 

Recruitment 
As a technology company, we naturally see a leaning towards a male workforce as 
the industry has a shortage of women with engineering skills. We actively look to  
recruit females in these roles and work with organisations like Women in Tech to 
drive more interest in this space. 

In addition, we regularly attend or host recruitment fairs at local schools and colleges 
and have programmes with the local universities. with a view of encouraging more 
females to consider a career within the industry whether that is through our appren-
ticeship or graduate management programmes.

Diversity and inclusion 
We continue working to ensure that everyone who steps through our doors is  
treated equally. We champion diversity and inclusion and in 2022 rolled training 
(which will become an annual programme) out to the entire workforce to make sure 
that everyone in the company feels welcome and at home. We are committed to 
continue to drive inclusivity and sustainability issues across the company. 

Wellbeing 
Within a diverse workforce, it’s important to look after everyone’s needs.  
We make the wellbeing of our people a priority and offer several initiatives  
to protect their physical and mental health, including access to a 24/7 online  
medical service and employee assistance service, to gym membership and  
internal mental health first aiders. 

Future leaders 
Diversity of talent across the business is crucial to our ongoing success. With  
business sustainability a key value, we emphasise the importance of investing in 
young people through our apprenticeship and graduate management schemes,  
enabling us to futureproof our business and provide pathways for future leaders.  
66% of entrants to our graduate management scheme in the last four years have 
been female. 

Training and development 
We recognise that ongoing development is important to not only keeping our  
people engaged, but ensuring they have the right skills now and in the future.  
Our integrated HR and training platform creates additional opportunities and  
empowers all employees to have control over their career pathway. We constantly 
review and evolve the training we provide so that its relevant to the fast-changing 
world of work. 

In addition, we offer mentoring schemes where current leaders share their  
knowledge and experiences with our future leaders.

11



info@mhrglobal.com    |  mhrglobal.com  
+44 (0) 115 945 6000 (UK)  |  +353 (01) 541 3778 (IRE)

Copyright © 2023 MHR International Ltd.  
MHR International (UK) Limited 2023 Gender Pay Gap Report 1391 v1_01_23.
All data and information was factually correct at time of publication.
 
 

About MHR
MHR International Group is a global software and consultancy company specialising 
in HR, payroll, finance, employee engagement, learning and analytics, and artificial 
intelligence services. We maximise employee engagement, generate better data 
insights and improve efficiencies for over 1,300 companies, ranging from SMEs to large 
multinational corporates across both public and private sectors.

https://www.facebook.com/MHRSolutions
https://www.instagram.com/mhr_international/
https://www.youtube.com/c/MHR_solutions
https://www.linkedin.com/company/mhr_solutions/
https://mhrglobal.com/uk/en
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